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The Importance of

Social Media for Pet
Care Businesses

Hey there! I'm Lesley, and after spending 10 years
helping small business owners with their
marketing, followed by another decade running
my own pet business, | know exactly how hard it
can be to come up with fresh social media content.
I've put together this guide to help you fill your
social calendar with posts your followers will love
(and that won't take hours to create).

I'll be perfectly honest with you — | didn't jump
onto the social media bandwagon with great
enthusiasm. The thought of regularly posting
about my business felt like just one more task on
my already overflowing to-do list. As a full-blown
introvert, the thought of posting anything about
my personal life still fills me with absolute dread!
So, | very much have a love-hate relationship with
social media, and probably don’t post anywhere
near as much as | should.

But here's the thing: every time | post consistently,
my enquiry rates surge. The numbers don't lie
(even if I'd rather be walking dogs than crafting
the perfect Instagram caption!). Today, | view
social media as what it really is: a powerful
business tool that, when used strategically, brings
real results for pet businesses.

Social media gives us pet business owners
something incredible: a free way to show off what
makes our services special. | mean — we work with
pets all day! We have an endless supply of
adorable, engaging content walking through our
doors. Every wagging tail and happy pet parent
moment is a chance to show potential clients
exactly what they can expect from us.

So whether we love it or hate it, there is no getting
away from the fact social media lets us build trust
before clients ever talk to us. When pet parents
see how we interact with animals, how we handle
challenging situations, and how much we care
about our furry clients, they feel confident
choosing us for their pet care needs.

Here's what social media really does for
pet businesses:

e Creates a portfolio of your work (those before-
and-after shots are pure gold)

¢ Helps people find you through shares and
local searches

¢ Builds relationships with current clients who
become your biggest champions

¢ Shows your expertise through helpful tips
and advice

¢ Gives you a direct line to communicate with
your community

The best part? You don't need to spend much
money. You just need to be consistent and
authentic. Your phone camera and genuine love
for pets are your most powerful marketing tools.
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Finding Your Brand

Voice & Mastering
Interactions

a4

After years of helping businesses with their
marketing, I've noticed something interesting: the
ones who succeed on social media aren't
necessarily the ones with the fanciest equipment
or biggest budgets. They're the ones who know
who they are and aren't afraid to show it.

Your brand voice is simply your business
personality shown through words and images. Are
you the fun, playful dog walker who makes every
adventure exciting? The calm, professional
groomer who helps anxious pets feel safe? The
knowledgeable trainer who breaks down complex
behaviours into manageable steps? That, my dear
pet business friends, is your brand voice.

Here's how to find and use your authentic
brand voice:

e Write like you talk to clients in person

¢ Share real stories from your day

® | et your personality shine through

e Stay consistent in your tone across all posts

¢ Remember your target client when creating
content

For interactions, be friendly, responsive, and
always professional, even if someone's having a
rough day. | have a rule: respond to comments
within 24 hours. This shows people you're present
and engaged.

If you haven't yet developed your core brand
strategy - your “why,” your positioning, and your
unique value proposition - | recommend starting
with my comprehensive Pet Biz Blueprint.

Whether you're just starting your pet business
journey or ready to reinvent your existing
business, this guide provides the structure,
insights, and actionable steps you need to create
a thriving pet business you love.

Writing Social Media Captions That
Connect with Clients

Let's talk about the art of writing captions that
make people stop scrolling and start engaging.
I've written thousands of social media posts over
the years, and I've learned that the best captions
aren't the cleverest or most polished — they're the
ones that feel like a conversation with a friend.

The secret? Start with a hook that grabs attention.
Share a quick story or ask a question your
followers can't resist answering.

I've found this formula works really well:

e Start with an attention-grabbing first line

* Share a quick story or valuable tip

e Add a personal touch or observation

* End with a question or call to action

* Use emojis strategically (but don't overdo it)
* Break up long captions into readable chunks

The key is making your captions feel personal
and relatable. Share the small moments, the
funny incidents, the touching stories that make up
your day. These are what turn followers into
clients and clients into raving fans.
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Tips to Creating
Content that Gets

Liked & Shared

Creating shareable content doesn't need to be
complicated. I've found posts work best when they

either help solve a problem or touch people's hearts

— and if you can do both, even better!

The key is creating content that makes people
think, “My friends need to see this!” or “This would
really help Sarah with her new puppy.”

Here's what I've found works best:

e Before and after transformations (everyone
loves a good makeover)

* Quick, practical tips that solve common pet
parent problems

* Heart-warming stories with happy endings

¢ Behind-the-scenes peeks that show your
expertise

e Funny or cute moments that feel authentic

e Educational content that teaches something
new

Make Your Content Stand Out:

* Use bright, clear photos (dark, blurry shots
won't get shared)

¢ Film short videos in landscape mode for
better viewing

* Keep text overlays simple and readable

e Use consistent filters or editing styles

e Add your business logo subtly in the corner

* Make sure pets are the star of the show

Content Ideas That Get Results:

e “Did You Know?” pet facts that surprise people

e Seasonal safety tips (such as a Halloween
candy dangers post)

* Quick how-to videos (like nail trimming tips or
brush techniques)

e Common pet behaviour explained (why dogs tilt
their heads, etc.)

Pro Tips for Maximum Shares:
* Post at peak times (I find 7-8am and 7-8pm
work best)
* Use location tags to reach local pet parents
¢ Create shareable graphics for important tips
* Include step-by-step photos for tutorials
¢ Share time-sensitive info (like tick alerts)

Format for Success:
* Break up long posts with emojis or bullets
e Start with your most attention-grabbing image
* Front-load important information
e Use white space to make text readable
* Include relevant hashtags
* Make sharing instructions clear and simple

Remember to make your content easy to share.
Use clear images, write readable captions, and
always include a call to action like "Share this with a
pet parent who needs this tip!"

Quick Troubleshooting: If your content isn't
getting shared, check:
¢ |mage quality (is it clear and well-lit?)
¢ Value proposition (does it solve a problem?)
e Call to action (have you asked people to share?)
e Caption length (is it too long or too short?)

The beauty of shareable content is that it does your
marketing for you. When your followers share your
posts, they're telling their friends, "This pet business
knows what they're talking about.”

That's the kind of word-of-mouth advertising
money can't buy!
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Here's what | wish someone had told me when |
started: social media works best with a plan. I've
created this straightforward check-list that keeps

me on track, no matter how busy the barkery gets.

Daily Tasks:

e Post one piece of quality content

¢ Respond to all comments and messages

¢ Like and comment on relevant posts in your
community

e Save photos/videos of special moments for
future content

e Track engagement on your posts

Weekly Tasks:

¢ Plan next week's content (I do this Sunday
evenings)

* Review your insights to see what's working

e Create or source your images/videos

* Engage with local pet-related accounts

® Share one educational or tip-based post

e Feature at least one client success story

Monthly Tasks:

e Review your content calendar for upcoming
events/holidays

e Check your growth metrics

¢ Plan seasonal promotions

e Update your saved replies for common
questions

e Refresh your hashtag research

* Back up your content and photos

Social Media
Growth Formula
Daily, Weekly

& Monthly
Checklist

Here's my secret weapon for staying consistent
on social media (even when I'd rather be
baking treats than planning posts!). I've created
a simple content calendar that does the heavy
lifting for me.

You know those brilliant post ideas that pop into
your head during a grooming session or dog
walk? This template has dedicated spaces to
capture them all. Plus, it's organised specifically
for pet businesses.

| designed this calendar to be super simple to
use (because who has time for complicated
systems?). It lives in Google Sheets, so you can
access it anywhere, and it's perfect whether
you're a solo groomer or managing a team of
dog walkers.

Here's what makes it special:

* Pre-planned categories for pet business
posts

* Space for seasonal promotions and events

¢ FEasy-to-use hashtag organizer

e Team collaboration features

e Monthly theme planning

e Content idea bank

The best part? You can plan weeks (or even
months) ahead, so you'll never again find
yourself staring at your phone thinking, “What
should | post today?”

Feel free to pick the content planner up here.
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30 Social Media
Post Ideas for Pet

Businesses

Behind-the-Scenes Posts

1). Show Your Morning Routine.
Share a quick peek into your morning routine,
whether that's preparing for a day of dog
walking or setting up your grooming station. It
builds trust and shows your dedication (plus,
people love seeing how others work!).

2). Meet the Team

Your followers want to know who's taking care

of their furry friends. Post photos and fun facts
about your staff members. People connect with
people, not just business names.

3). Tools of the Trade

Show off your professional equipment and
explain how each tool helps you care for pets.
The groomer below posted about her grooming
scissors collection, and clients were fascinated
by how each pair served a different purpose.

verityhardcastle @ « Follow
Vantage « 50450

|® verityhardcastle & Note to my
husband and accountant
My many, many. many, pairs of
scissors are all essential tools of my

trade...ok...and, | most definitely do
mot have a scissor obsession (@)

Yes. you can groom every dog with a
pair of straights and a pair of thinners,
that’s how | learned, but...why would
you if you don't have to?

The Coat’ family of scissors all help so
much im their own ways, with angles.
tricky coats. for speed, for finish.

I've greomed encugh dogs to
probably wrap arcund this world in
one long doggie conga, which means

[P SO U SRR T W p——

Qv N

4). Workspace Tours.

Whether you work from home or have a fancy
shopfront, show it off! Share photos or videos of
your workspace, explaining how you've set it up
for pet safety and comfort. | once saw a grooming
station tour post that sparked tons of questions
from curious pet parents who'd never seen behind
the counter.

Educational Content

5). Pet Care Tips

Share quick, practical advice that pet owners can
use right away. | once posted a simple video on
teaching a puppy to sit, and it became my most
watched video ever. These posts show your
expertise while giving real value to your followers.

6). Seasonal Safety Alerts

Keep your followers informed about seasonal pet
hazards. Think holiday plant dangers, summer
algal blooms, or winter paw care. | post these
when | see algae on my dog adventures and
always get thankful comments from pet parents
who hadn't considered these risks.

7). Pet Body Language

Help owners understand what their pets are telling
them. Share photos or videos explaining common
pet behaviours and what they mean.

8). Myth Busting

There's so much misinformation about pet care
floating around. Pick a common myth and bust it
with facts.
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Client Features

Q britneyrmackgroomin
‘f '@ a ® . foliow -

lackzonville, Marth Carclina

9). Success Stories

Share before-and-after
transformations or progress stories.
These could be grooming makeovers,
training achievements, or even weight
loss journeys.

g ,@ britneyrmackgrooming @&

1 Transformation Tuesday! Even though
I've been grooming since 2017, | really
didm’t start to see “growth” in my
work until | knew about webinars and
grooming expos. | showed a huge
ameunt of growth between 2021-
2023, and I'm still growing now! | am
so proud of how far I've come! Slow
progress 15 still progress! You're anly

! o oQv H
4 > : L N 488 tikes

10). Pet of the Week : E B

Feature one of your regular clients . @‘23 T —

each week. Share their photo, name,
and a fun fact or story about them.

(Just make sure to get owner permission first!) 12). Product Testing

Post photos and videos of pets sampling or using
your products. | have a series lined up for the Barkery
of some of my least food driven adventure dogs
trying my treats. There's nothing cuter than my sweet,
gentle taste-testers giving their seal of approvall

11). Birthday Celebrations

Who doesn't love a good birthday party? Share
photos of your furry clients celebrating their
special days. | started doing this with my

adventure dogs, complete with party hats. .
13). Holiday Fun

Share how you celebrate holidays with your furry
clients. Whether it's Halloween costume contests or
Christmas photo shoots, these seasonal posts create
engagement and show your fun side.

| would just send them to the parents, but
sometimes they would share them themselves,
which was great as it included their friends in
the fun.

e ayrvetsdpets - Following

f— ayruglsttp_ou
SABERES 14). First Visit Photos
Ino Capture and share those
Y. - To book an appointment or register, preC|OUS f'rSt'tlme C|IeﬂT

call on 01252 430530,

moments. These puppies
' Ll - were all first-time visitors at
Reply Vets 4 Pets. They took

pictures like it was their first
day of school.

i |
oQ v X Such a cute idea!

16 likes

(17

‘d Add a comment
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Pro Tips & Industry Insights

15). Pro Tips

Share those little tricks you've learned over the
years. | posted about using a squeaky toy to get
perfect pet portrait photos, and suddenly my clients'
home photos improved dramatically!

16). FAQ Friday

Answer those questions you get asked all the time.
My post explaining why we can't take pets out
without a meet and greet helped clients understand
our scheduling better (and reduced those last-
minute requests).

17). Day in the Life

Break down what really happens during a typical
workday. Behind every adorable adventure video
are the real-life logistics! | love how this walker shows
the full body wiggles that greet her, while explaining
there's a whole world of planning, problem-solving,
and poop bags that don't make the highlight reel!

ill_take_the_lead = Follow
Original audio

)

2dw

This also doesn’t include the

favourite SCOTTASH pal
24w 1like Reply

—  View replies (1)

&

this video W
24w 1like Reply

——  View replies (2)

Qv

60 likes

June 15

@ Add a comment...

#yorkshiredogwalker #weekendvibes

leighclairek Well done Tom for
capturing such lovely content &

hilarious voicenotes from your

nachothefoxred.autumn.cats Loved o

18). Industry News

Share important updates about pet care, new
products, or industry changes that affect your
clients. When grain-free diets became a hot
topic, my breakdown of the facts helped
owners make informed decisions.

Community Connection

19). Local Pet Events

Keep your followers informed about upcoming
pet-friendly events in your area. I've connected
so many clients to fun activities through these
posts, from adoption fairs to pet-friendly
festivals.

20). Support Local Shelters

Share adoption posts or donation drives for
local rescues. If you are a photographer, you
could donate your time to a shelter and share
the photos, or donate a portion of your profits.

21). Client Interaction Posts
Create posts that encourage
client interaction, like "Share
Your Pet's Silly Sleep Position” or
"What's Your Pet's Weird Habit?"

These always spark fun
conversations and help build a
community feel.

22). Staff Spotlights

Share the certifications, training,
and achievements of your team.
Share photos of you all
attending a pet first aid course
for example.

Anything that shows showed
clients why that you invest in
your ongoing education and that
of your staff.
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Educational Series

23). Industry Awareness

Create informative posts about common issues in
your industry. This is what | have lined up in my
calendar for my dog adventures:

e Updates on local dog-friendly trails and their
conditions

* Heat safety guidelines and when it's too hot for
adventures

¢ Alerts about seasonal hazards (algae blooms,
grass seeds)

And the Barkery:

¢ Information about ingredients to avoid in
commercial treats
¢ News about pet food recalls or ingredient studies

I's always a good idea to fact-check and link to
official sources when sharing industry updates.

24). Training Tips

Share basic training advice that owners can use at
home. My "5-minute training games" series became
a hit with busy pet parents who wanted to work with
their pets but had limited time.

25). Safety First
Share seasonal safety tips that matter to dog
owners. Mine include:

* Heat safety during summer adventures
* Trail hazards to watch for

e Safe treat ingredients and portions

* Winter paw protection tips

¢ Holiday food dangers

e Toxic plants to avoid on walks

26). Industry Know-How

Share tips that showcase your expertise. For
example, this is in my content planner for dog
adventures and natural treat making:

¢ Best trails for senior dogs vs high-energy
pups

¢ How to read dog body language during
group walks

¢ Natural ingredients that boost dog health

¢ Seasonal foraging tips for treat ingredients

¢ Safe hiking practices with multiple dogs

¢ Simple recipes for cooling summer treats

¢ Signs of heat stress during adventures

¢ Tips for introducing new dogs to group walks

e Weather-proof walking gear
recommendations

Business Updates

27). New Services
Announce new offerings with detailed
explanations of their benefits.

28). Client Reviews

Share those glowing testimonials (with
permission). | post these with before/after photos
or action shots of the happy pets — it's authentic
marketing at its best.

29). Special Offers

Promote your seasonal specials or package
deals. Highlight winter warming treats, summer
cool-down adventures, or holiday group walks

30). Milestone Celebrations
Share your business achievements such as 100
likes and thank your community.
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Hey, I'm Lesley!

Thank you for letting me help you simplify your social media marketing! | hope this guide
shows you everything you need to create posts that attract perfect clients to your pet
business. For ongoing support and connection with other pet professionals, I'd love to
welcome you into our Facebook community. See you there!

In case you were wondering, here’s a little about me. My online marketing journey started back
in 2003, helping businesses shine on the internet. By 2014 however, my body started to warn
me that sitting inside designing websites beside the pantry all day, wasn’t doing me any
favours! | decided it was time to start my heart business, playing outside in the sun all day with
dogs. My dog walking and pet sitting company was born!

Today, | create beautiful marketing designs and resources for pet business owners
while running my organic, plant-based dog treat barkery. | love building simple systems
that help busy pet professionals find and keep their perfect clients.

Want help to grow your pet business? Join Pet Biz Studio, where you'll find everything you

need to attract dream clients — done-for-you templates, website design, marketing guides
and advice you can use. Created by someone who knows exactly what your day looks like!

Become a Member

P et@%Stule Q wwPetBizStudio.com

@ hello@petbizstudio.com
ARKETING & DESIGN
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